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Embracing Society 5.0 with Humanity 

Society 5.0 is a concept presented by the Japanese as a core concept 

of their economic system. They believed that technology should not surpass 

the intelligent of men. As such, in society 5.0 the Japanese government would 

like to ensure that all technological things are designed to be a human-

centered design. In fact, their ministry of education in 2018 has also been 

readily prepared the future generation through a change in their education 

system. For example, the minister explains that in Japan, or many parts of the 

world, university entrance are divided into two main concentrations, which 

are science and social science. The minister thought of changing the system, 

as society 5.0 is about creating a technology that is human centered. For 

instance, they gave an example on designer babies. If, people from hard 

science learn about philosophy, ethics, and humanities, they won’t face such 

ethical concern when developing a product. This is what is being envision by 

the Japanese government for their younger generation. Collaboration 

between science and social science is necessary to build a better environment 

for our future children. Another example is the companies in Japan, such as 

Hitachi and Fujitsu has already been implementing this 5.0 by designing 

product that relied fully on technology but puts human at its center (Hitachi, 

2017). 

Likewise, it is currently a hot topic in Indonesia. Indonesia as a 

country with the 4th largest population in the world has not been implemented 

this concept. Our country is still on the industry 4.0. Yet, with the rising 

interest in AI, Blockchain, NFT, number of unicorn start-up. and all recent 

technological changes, our country are ready to compete with any other 

countries in Southeast Asia. Society 5.0 is coming, and we need to embrace it. 

To prepare with the society 5.0, It is not only the technological side. It is 

necessary for us to have a strong principle at hearts that based on our belief 

system. We, as an Indonesian have known to be religious that most of us 

believed in God. We also commonly practice our religion and tend to be kind 

to people because we know God would love our good deeds. I personally think 

that this will help us to move forward and live together with advanced 

technology. 

 Technology begets a very important leap in human’s life journey. It 

is important to keep valued of the benefit but it’s more important to look out 

for the human itself. As its purpose is smarter than us, to help us, it will be 

very ideal if we embrace the technology using our ability to be kind. 

Malang, 21 Maret 2022 

 

Diah Karmiyati
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Sharia Marketing Era of Industrial Revolution 4.0 in 
Improving Customer Loyalty 

 

Muh. Fahrurrozi77, Heru Cahyono78, Nursaid79 
 
Introduction 

The world is entering the era of the industrial revolution 4.0 
or the fourth world industrial revolution where technology has 
become the basis of human life. Everything becomes limitless and 
unlimited due to the development of the internet and digital 
technology. This era has influenced many aspects of life both in the 
fields of economy, politics, culture, art, and even to the world of 
education. The technological revolution has had a tremendous impact 
on human life. It has fundamentally changed the value system, way of 
thinking, insight and changed human relations with the environment, 
both with the natural surroundings and with each other. These 
changes are happening so rapidly that the entire accumulative human 
experience seems powerless to control the explosion of technology 
and the significant changes it brings.[1], [2] 

The rapid development of technology causes the 
international community to tend to develop increasingly complex and 
complicated. Change after change is also growing rapidly and reaches 
society broadly and deeply. Such conditions make a change in the 
power of the customer so that the market changes. These key forces 
have created new behaviors for customers and challenges in 
marketing[3]. 

The Industrial Revolution was a period of massive 
industrialization that took place during the late 1700s to early 1800s. 
It started in the United Kingdom and then quickly spread around the 
world. The American Industrial Revolution, commonly known as the 
second industrial revolution, began between1820-1870. This period 
included the mechanics of agriculture and textile manufacturing as 
well as revolutions in control, including steamships and railroads, 
which had social, cultural and economic impacts.[4]. 

Technology that is growing rapidly has an impact on 
supporting the activities of its users and completing the activities 

                                                           
77 Universitas Hamzanwadi Lombok Timur 
78 Institut Agama Islam Bunga Bangsa Cirebon 
79 Universitas Muhammadiah Jember 

ozyalu@outlook.com
Highlight



 

 

Embracing Society 5.0 with Humanity | 624  

carried out. The internet is one of the developments in information 
technology. The internet is also getting closer to life, even most people 
rely heavily on the internet to carry out daily activities such as 
completing office or college assignments, shopping online, and social 
networking. The internet can be accessed easily using a cellphone or 
mobile phone. The development of mobile applications is also very 
rapid, no wonder the internet is accessed by more people via mobile 
than using a computer because it can be accessed anywhere and 
anytime. This is also supported by the emergence of several mobile 
phones with internet facilities that are widely available in the market. 
One of the mobile phones that is currently growing rapidly is Android-
based smartphones.[5]. 

In line with the development of the internet, a new 
understanding of the marketing paradigm emerged in the form of a 
modern market/consumer-oriented marketing concept or a 
marketing revolution in the form of an electronic marketplace. In the 
business context, internet marketing has a transformational impact 
that creates a new paradigm in business, in the form of digital 
marketing. Marketing is the process of compiling an integrated 
communication that aims to provide information about goods or 
services in relation to satisfying human needs and wants.[6]. 

The role of marketing today is not only to deliver products or 
services to the hands of consumers but also how these products or 
services can provide satisfaction to customers while still making a 
profit. The goal of marketing is to attract new customers by promising 
added value, to set product prices attractively, to distribute products 
more easily, to promote effectively, and to retain existing customers 
while still adhering to the principle of customer satisfaction. 
Therefore, Allah SWT, reminds us through His words in the Qur'an 
Surah An Nisaa ': 29 

 
اي  َّ هي هه نُوْاا ََّّال ذِيْنهََّّا ََّّمه الهكُمََّّْاتهأكُْلوُْ ََّّله ةًََّّتهكُوْنهََّّاهنََّّْاِل  ََّّباِلْبهاطِلََِّّبهيْنهكُمََّّْاهمْوه اره ََّّعهنََّّْتِجه اض  نْكُمََّّْتهره َََّّّۗم ِ له َّاتهقْتلُوُْ ََّّوه

حِيْمًاَّبِكُمََّّْكهانهََّّاٰللّهََّّاِن َََّّّۗاهنْفسُهكُمَّْ َّره

  
29. O you who believe, do not eat the property of your neighbor in a 
vanity (untrue) way, except in the form of commerce on the basis of 
mutual consent between you. Don't kill yourself. Verily Allah is Most 
Merciful to you. 

Marketing is also defined as a strategic business discipline 
that leads to the process of creating, offering and changing value from 
one initiator to its shareholders, which in the whole process is in 
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accordance with Islamic contracts and muamalat (business) 
principles. 

Marketing is the art and science of customer satisfaction. The 
American Marketing Association defines marketing as the activity and 
process of creating, communicating, delivering, and offering 
exchanges of value to customers, clients, partners, and society at large. 

Marketing has various meanings based on audience, media, 
and market dynamics. That's why it's no wonder that marketers 
define marketing in different ways. Marketing comes from the basic 
word "market" where one of the general meanings is the place where 
the sale and purchase of goods or services takes place and the 
exchange of goods or services between the seller and the buyer. 
Marketing is the activity, set of institutions and processes for creating, 
communicating, delivering and exchanging offerings that have value 
for customers, clients, partners and society at large.[7] 

Excellent entrepreneurs need good and appropriate 
marketing management. The application of management in the 
company can increase the effectiveness and efficiency of the 
company's or organization's resources so as to achieve maximum 
results. Meanwhile, the urgency of marketing in the success of a 
company can be better understood and appreciated when considering 
the activities it carries out. In essence, the marketing management 
process anticipates and measures the importance of the needs and 
wants of certain consumer groups and responds to them with a flow 
of goods and services that satisfy these needs. 

A manager in a company is often tasked with making 
decisions in every change that occurs in the business world. The duties 
of a manager usually include the activities of analyzing, planning, 
implementing and controlling programs designed to establish, build, 
and maintain, the benefits of exchange through target markets in 
order to achieve organizational goals (company) in the long term. The 
population in Indonesia, which is predominantly Muslim, cannot be 
separated from economic activity every second. This is because the 
needs of the community that must be met, both primary, secondary, 
and tertiary needs. With the needs of Muslims, various types of sharia 
business arise. The shari'ah label is given to attract consumer 
sympathy for the product. 

If you ask several people about the definition of marketing, 
the answers can vary as follows: a) Marketing is selling., b) Marketing 
is advertising. c) Marketing is a trading concept. d) Marketing is a 
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business that influences the purchase action of the products and 
services offered.[8], [9] 

This opinion cannot be faulted, each can provide a definition 
according to his understanding. The definition of marketing can be 
different for everyone. However, it is very easy to understand that 
marketing is an activity of exchanging value transactions owned by 
each party, for example exchanging products owned by the company 
for money owned by customers. This shows that the customer wants 
something from the company, and the company wants something 
from the customer. So as a marketer, you need to know what 
customers really want and how to deliver what they want to get a 
return that is usually measured in money in exchange. 

Buchari Alma and Donni Juni Priansa in their book entitled 
“Sharia Business Management: Instilling Sharia Values and Practices 
in Contemporary Business”, state that the marketing practices of the 
Prophet Muhammad SAW include the following [10]: 
a. Segmentation and Targeting 

Segmentation and targeting were practiced by Prophet 
Muhammad SAW when he traded to the State of Sham, Yemen, 
Bahrin. Prophet Muhammad SAW knows very well what goods are 
liked by the residents and absorbed by the local market. After 
knowing the target market (targeting), Prophet Muhammad SAW 
prepared the merchandise that was brought to the area. The 
Prophet Muhammad SAW was really professional and understood 
well segmentation and targeting so it was very pleasing to 
Khadijah, who at that time was acting as her boss. The goods 
traded by the Prophet Muhammad were always sold quickly, 
because they were in accordance with the segment and target 
market (targeting). 

b. Positioning 
Positioning means how to make the goods we produce or sell have 
advantages, are liked, and are attached to the hearts of customers 
and can be attached for a long time. Positioning relates to what is 
in the mind of the customer, related to perception, where the 
perception will stick for a long time. Positioning of Prophet 
Muhammad SAW which is very impressive and unforgettable by 
customers is the key to why Prophet Muhammad SAW became a 
successful businessman. He sells genuine goods that are original 
and in accordance with the needs and desires of customers. There 
has never been a fight or claim from the customer that the services 
and products sold by the Prophet Muhammad SAW were 
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disappointing. Marketing is the process of compiling an integrated 
communication that aims to provide information about goods or 
services in relation to satisfying human needs and wants. 
Marketing is the art and science of customer satisfaction. The 
American Marketing Association defines marketing as the activity 
and process of creating, communicating, delivering and 
exchanging value for customers, clients, partners, and society at 
large. Marketing has various meanings based on audience, media, 
and market dynamics. That's why it's no wonder that marketers 
define marketing in different ways. Marketing comes from the 
basic word "market" where one of the general meanings is the 
place where the sale and purchase of goods or services takes place 
and the exchange of goods or services between the seller and the 
buyer. Marketing is the activity, set of institutions, and processes 
for creating, communicating, delivering, and exchanging offerings 
that have value for customers, clients, partners and society at large. 

c. Marketing Mix (Marketing Mix) 
Marketing strategy to serve customers by satisfying them through 
product, price, place, and promotion (4P) 

 
Research methods 

The type of research used is a qualitative research method. 
Qualitative method is a method used to examine the condition of 
natural objects, where the researcher is the key instrument, inductive 
analysis and qualitative research results emphasize meaning rather 
than generalization. The data collection techniques used in this study 
were interviews, observation, and documentation. The interviews in 
this study used a guided free interview technique, using a list of 
interviews that had been prepared in advance to be asked to 
informants about the company's Sharia marketing to keep pace with 
the industrial revolution 4.0. Observations in this study, researchers 
act as observers who observe directly related to the company's 
marketing management. In addition, documentation is used to obtain 
data in the form of books, archives, brochures, or documentation in 
the form of the Company's Sharia marketing activities. [11] 

Test the validity of the data in this study using triangulation 
techniques and triangulation of sources. Then the results obtained 
from interviews need to be tested for truth with the results of 
observations. 
1. Triangulation techniques to test the credibility of the data is done 

by checking the data to the same source with different techniques. 
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Schematic 1 Triangulation Technique 
 
2. Source triangulation to test the credibility of the data is done by 

checking the data that has been obtained through several sources. 
 
 
 
 
 

 
 

 
Schematic 2 Source Triangulation 

3. Time triangulation is testing the validity of the data by checking 
with interviews, observations or other techniques at different 
times or situations, then it is done repeatedly so that the certainty 
of the data is found. This triangulation of data is useful for 
researchers to further improve their understanding of things and 
phenomena in the object of research. Valid triangulation of data 
will facilitate the completion of the research being done. 

 
Results and Discussion 
Corporate Marketing in the Industrial Revolution 4.0 

Based on the results of the interview, the chairman/leader of 
the company said: The company's marketing is based on Islamic 
business. We really put forward the concept of mercy and pleasure, 
both from the seller and the buyer, to Allah SWT. Thus, marketing 
activities must be based on ethics. Marketing ethics in relation to 
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products, namely products that are halal and thoyyib, products that 
are useful and needed, products that have economic potential, 
products that have high added value, and products that can satisfy the 
community. 

In addition, employees also said: The strategy implemented 
in our company regarding service, we always do 5 SBs: smile, greeting, 
greeting, polite, courteous, and helpful. On the same occasion the 
researcher also interviewed consumers in the company. said: What is 
clear is that I feel benefited by the existence of this company, so I don't 
bother looking for products anywhere, just order at and there is 
already catering too, so we don't just buy products but receive them 
in ripe condition, and ready distributed because it is already in a box 
packaging. 

On the same occasion, the researcher also interviewed other 
consumers in the company. said: If the ones that are close are cheap, 
why look for those that are far away. Already know the quality of the 
product is good and healthy, plus the price was cheap. I also saw that 
many of the products were bought, and the service was also friendly. 
On the same occasion, the researcher also interviewed another person 
as a consumer in the company who said: I have always bought their 
products, complete, spacious, clean, close to home, friendly service, 
cheap prices. If the strategy is the most honest, the price is not 
increased according to the product, so there is no fear of being tricked 
by the price. 
 
Corporate Sharia Marketing in the 4.0 Industrial Revolution Era 

Based on the results of the interview, the chairman/leader of 
the Company said: The method of marketing or dissemination or even 
cooler promotions that we do in this era that is completely online, of 
course we also take advantage of existing media such as promotions 
via the internet or social media, orders via whatsapp, instagram and 
facebook. That's how our brand can be widely known among the 
public. 

In addition, as an employee, he also said: The marketing we 
do is to attract consumers' interest by distributing brochures, 
promotions through Facebook, Instagram and other social media. Can 
order via WA. Besides that, because Elsifa has many branches, our 
name is starting to spread everywhere. 

On the same occasion, the researcher also interviewed a 
consumer at the company saying: Before, I never knew there was a 
place for this product in Cirebon, after I searched on the internet, I 
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found this company. From there it makes it easier for me. So I don't 
have to bother cooking myself. If there is something more practical, 
why not, it's not prohibited, instead the product is recommended by 
religion. 

On the same occasion, the researcher also interviewed 
another consumer, a consumer in the company. said: The only 
business in Cirebon that is most well known is this company, knowing 
the needs of the community, especially today that public awareness 
has begun to grow, especially parents, to carry out their obligations. 

On the same occasion the researcher also interviewed other 
consumers in the company saying: I am interested when the 
employees of the company explain about the company brochure, so 
we don't only buy the product but also feel the benefits, and it is ready 
to be distributed because it is packaged neatly. In addition, the 
processing method that relies heavily on Islamic law certainly adds 
confidence for me. 

Based on the results of interviews on different occasions, the 
company leadership also said: The reason I developed this business 
was to see such a huge opportunity, especially in Cirebon, because 
today public awareness has grown. It is a great opportunity to become 
a business because the opportunity or potential for this business will 
never subside, especially in Indonesia, especially Cirebon, the 
majority is Muslim. 

Based on the results of the interviews above, it can be 
concluded that the marketing strategy carried out by the company can 
adjust or can balance the industrial revolution 4.0, where everything 
is internet-based. Thus, the company is certain to be erasing in this 
era. 

 
Islamic marketing advantages and constraints 

Based on the results of an interview with the 
chairman/leader of the Company said: The advantages that support 
my business are choosing a strategic marketing and livestock location, 
this is a very promising advantage. The prices set by the company are 
relatively cheap and affordable. 

For small obstacles, it is relatively smooth or almost non-
existent, but if there are annual obstacles, for example, the supply of 
products is difficult, you have to look for or wait for it to be sent from 
outside so that it hampers production, for marketing, thank God, there 
are no obstacles. 
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In addition, the researcher conducted interviews with 
employees who also said: Setting a low and right price is the leading 
strategy implemented in the company, the pricing strategy is very 
supportive of our existence until now. The main problem constraining 
the Company, if the weather is bad, then the supply will be delayed, 
for example in the rainy season, so that brochures are wet and for the 
delivery of orders will also be delayed. 

On the same occasion, the researcher also interviewed 
consumers in the company who said: The company's employees 
always provide friendly, prompt, and smiling service. Low prices and 
lots of choices that many buyers are interested in. In serving too, I 
hardly see any complaints or irritated faces, when I am not the 
product. 

The product stock in the company is not much so when 
buying the product it doesn't match my choice and if possible the stock 
of the product is increased so that it is right to buy the product 
according to my choice. 

On the same occasion, the researcher also interviewed other 
consumers in the company who said: the company still maintains its 
best service, is aware that every selling activity is always under the 
supervision of Allah, is honest in transactions, does not lie in offering 
goods, does not take profits that burden buyers, and always imitates 
Prophetic way of business conduct. 

The biggest obstacle is the stagnating supply of products from 
suppliers, if certain seasons. To overcome this, the owners usually 
take their products from other larger suppliers. 

On the same occasion the researcher also interviewed other 
consumers in the company who said: The advantages of buying 
products here are complete, spacious, clean, close to home, friendly 
service, and low prices. If possible, there is a large size product so 
there are lots of choices because if it's a small one, it's a bit risky to buy 
it because it doesn't match your choice. 

 
Conclusion 

Based on the research that has been done, it can be concluded 
that: 1) Company marketing in the Industrial Revolution Era 4.0 is 
done by using marketing or dissemination methods or even cooler 
promotions that we do in this era that is already completely online, of 
course we also take advantage of existing media, for example 
promotions. via the internet or social media, order via whatsapp, 
instagram and facebook. That's how our brand can be widely known 
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among the public. 2) Corporate Sharia Marketing in the Industrial 
Revolution Era 4.0 is based on Islamic business. We really put forward 
the concept of mercy and pleasure, both from the seller and the buyer, 
to Allah SWT. Thus, marketing activities must be based on ethics. 
Marketing ethics in relation to products, namely products that are 
halal and thoyyib, products that are useful and needed, products that 
have economic potential, products that have high added value, and 
products that can satisfy the community. 3) The advantages and 
constraints of Sharia Marketing in this company are always 
prioritizing the best service. The prices set at Elsyifa's aqiqah are 
relatively cheap and affordable. For small obstacles, it is relatively 
smooth or almost non-existent, but if there are obstacles per year, for 
example, there will be. supply of raw materials is difficult, you have to 
look for it or wait for it to be sent from outside so that it hampers 
production and sales. 
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